Cultivating a Next Generation
of Beginning Farmers

Jennifer Hashley, Director
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| ocal food sales were valued at

$11.7 billion in 2014,
UpP from $5 billion in 2008,

Direct to consumer sales
increased 8% from 2007 to 2012.




Demand for local food is growing...but
New England lacks self-sufficiency

Percent Local Production by
Commodity in New England
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* of the 37% vegetables produced, over 80% are starches (ie, potatoes)




New England farmers are aging...fast

Principal Farm Operators by Age in 2012
NEW ENGLAND

Age 4564

55%

19,300

1.4 million acres of farmland at risk
We need over 10,000 new and beginning farmers



NEW FARMERS

AND RANCHERS




New Entry Is growing

the next generation of New England farmers...
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Interested new farmers
need skills...

who wants to farm? what rarmers Nneed:

Young People Business Savvy

Immigrants & Refugees Production Skills

Career Changers Adeguate Markets

Retirees Land Access

Community of Support

Ongoing Technical

Assistance



New Entry’s Pathway to a Career in Farming




Hours of CFP TA Provided 2014-2016
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National Programs

Hours of TA Provided
W 2014 W 2015 W 2016

TA Provided to Current CFP Grantees by State
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National Team Impacts

Providing professional development, capacity building, and
resources to beginning farmer organizations nation-wide

Unique Organizations Served 2014-2016

WCFP W NFTI l Soth

B -

W 1a-28
0 25-22
[ az2-62

>6.2

1. & land-based, multi-grower project that provides
training and technical assistance to aspiring and
beginning farmers.

More info: wew.nesfp.org ! nifti
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Operational IFPs
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Demographics
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Our Results

400+
2,000 farm
farmers business
trained plans
60+ So_lq $2+
land million of
matches produce

In local

economy

Pioneer In incubator farm training + national leader



What Works

Building strong intergenerational beginning farmer network
and strong farmer-to-farmer and peer knowledge sharing.

Fostering long-term economic viability by inspiring farmers to
plan.

Providing a “safe space” for new producers to start their operations.




Key Characteristics of

Entrepreneurial
Spirit

Personal
Resilience and
Adaptability




Supporting Producers
Post-Transition

Understanding landscape of service providers and whom to ask for help.
Farmland access and lease support.
Ongoing production support, financial analysis, and technical assistance.

Market development.

Peer/network support.




Our Future Goals

current $1.7M budget ---> vision $3M budget
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Expand
Regionally

~

Replicate
National
Programs



How to growia

raising %
the next generation of
Massachusetts farmers.

Jennifer Hashley, Director
Email: jennifer.hashley@tufts.edu

617/-636-3793
http:/www.nesfp.org
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